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PLANO, Texas  (Aug. 3, 2020) – Lexus unveils a new marketing campaign today to launch its first convertible
in almost five years: the 2021 LC 500 Convertible. And the timing couldn’t be better. This convertible is perhaps
the perfect expression of the emotional desire of the times, and the new campaign from the luxury automaker



leans in to that need to get out and soak in the freedom and daylight.

“The decision to purchase a convertible is typically an emotional one,” said Lisa Materazzo, Lexus vice
president of marketing.  “More so than other vehicles it evokes a sense of escape and freedom by heightening the
driving experience.  There’s simply no substitute for the universal human emotion of joy that comes from an
open-air drive.  The LC Convertible is purpose-built to create those memory-making moments.”

The new hero spot, “Keep the Light Alive” features the parallel feelings of what a child experiences when they
play outside and the adventures they encounter, to an adult driving the LC 500 Convertible on a winding road at
sunset. Several scenes capture a young boy discovering the thrill of outdoor exploration just as the sun goes
down, while flashing to moments of him growing into an adult experiencing a similar emotional exhilaration
racing along a waterfront road with his partner. Throughout, viewers preview the vehicle’s refined body
characteristics that make it so strikingly unique.

The integrated campaign will appear nationally on broadcast, digital, print and paid social. The TV spot will air
during prime time, cable, late night and sports programming on networks including ABC, NBC and ESPN.
Digital elements include custom editorial series and sponsorships on Gear Patrol and InsideHook, with targeted
ads across premium publishers such as Esquire, Elle Decor, and JustLuxe. Print ads will run in high-end lifestyle
publications such as Robb Report, Architectural Digest and Conde Nast Traveler.

The LC 500 Convertible is developed with performance and styling at its core – in alignment to its counterpart,
the flagship LC 500 coupe. Created with a low center of gravity, the soft-top vehicle carries unmatched agility
and luxury styling for a dynamic driving experience. The new convertible includes prime features such as a 471-
horsepower naturally aspirated V8 engine, Lexus Climate Concierge and is complete with advanced engineering
to keep unwanted noise out while driving with the top down. The 2021 LC 500 Convertible is available this
summer. For more information click here.

https://youtu.be/uLHC1deDB_s
https://www.lexus.com/models/LC-convertible

