Toyota Motor North America Reports U.S.
September and Third Quarter 2021 Sales Results

October 01, 2021




PLANO, Texas (October 1, 2021) — Toyota Motor North America (TMNA) today reported U.S. September
2021 sales of 152,916 vehicles, a decrease of 22.4 percent on avolume and daily selling rate (DSR) basis versus
September 2020. U.S. September 2021 sales of alternative powered vehicles (APV's), including hybrids, plug-in
hybrids and fuel cells totaled 42,945 vehicles, up 36 percent on avolume and DSR basis, representing 28.1
percent of total monthly sales.

For the third quarter of 2021, TMNA reported U.S. sales of 566,005 vehicles, an increase of 1.4 percent on a
volume and DSR basis. Third quarter APV sales totaled 150,311 vehicles, up 62.5 percent on avolume and DSR
basis, representing 26.6 percent of total year-to-date sales.

TMNA year-to-date U.S. salestotaled 1,857,884 vehicles, an increase of 29.1 percent on avolume basis and an
increase of 27.9 percent on aDSR basis. Y ear-to-date APV salestotaled 450,122 vehicles, up 113.7 percent on a
volume basis and up 111.9 percent on a DSR basis, representing 24.2 percent of total sales.

APV salesfor September, the third quarter and year-to-date are the best-ever for TMNA.

“ As we continue to navigate through supply chain challenges, we thank our loyal Toyota and Lexus customers
for their patience and confidence in our vehicles,” said Jack Hollis, senior vice president of automotive
operations, TMNA. “Our teams are working diligently to deliver vehicles to our dealers, who continue to find
innovative solutions to take care of our customers.”

September, third quarter and year-to-date 2021 highlights

TMNA:

e Best-ever September, third quarter and year-to-date sales of APVs

o September APV salestotaled 42,945 vehicles, up 36.0 percent on avolume basis and DSR basis,
representing 28.1 percent of total sales

e Third quarter APV salestotaled 150,311 vehicles, up 62.5 percent on avolume basis and DSR basis,
representing 26.6 percent of total sales

e Year-to-date APV saestotaled 450,122 vehicles, up 113.7 percent on avolume basis and up 111.9 percent
on aDSR basis, representing 24.2 percent of total sales

e Third quarter passenger car sales were up 2.9 percent on avolume and DSR basis

e Total year-to-date sales were up 29.1 percent on avolume basis and up 27.4 percent on aDSR basis

¢ Year-to-date passenger car sales were up 30.4 percent on avolume basis and up 29.2 percent on aDSR
basis

¢ Year-to-date truck sales were up 28.4 percent on a volume basis and up 27.3 percent on aDSR basis

Toyota Division:

e Best-ever September: total APV's, Mirai, RAV4 Prime, Sienna

e Best-ever third quarter: total sales, total APV's, Camry Hybrid, Corolla Hybrid, Mirai, Highlander Hybrid,
RAV4 Prime, Sienna

e Best-ever YTD: total APVs, tota light trucks, Corolla Hybrid, Prius Prime, total Highlander, Highlander
Hybrid, RAV4 Prime, Venza, 4Runner, Tacoma

e September APV salestotaled 38,204 vehicles, up 40.8 percent on a volume basis and DSR basis,
representing 29.3 percent of total division sales

e Third quarter APV salestotaled 134,160 vehicles, up 68.5 percent on avolume basis and DSR basis,
representing 27.7 percent of total division sales

e Year-to-date APV saestotaled 407,283 vehicles, up 124.9 percent on avolume basis and up 122.9 percent
on aDSR basis, representing 25.1 percent of total division sales



Lexus Division:

Best-ever September: total APV's, NXh and RXhL

Best-ever third quarter: total APVs, total LUV, total LC, total NX, GX, RXhL, UXh, NX, NXh

Best-ever YTD: total APVs, total LUV, total LC, total NX, total UX, total RX, UXh, NX, NXh, RXhL

September APV sadlestotaled 4,741 vehicles, up 7.0 percent on avolume basisand DSR basis,

representing 20.9 percent of total division sales

e Third quarter APV salestotaled 16,151 vehicles, up 25.2 percent on a volume basis and DSR basis,
representing 19.9 percent of total division sales

e Year-to-date APV salestotaled 42,839 vehicles, up 45.3 percent on avolume basis and up 44.1 percent on

aDSR basis, representing 17.9 percent of total division sales









